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part in it




The role of Western Electric people and proc i

in the Bell System’s new sales prog

r I THERE'S & wew note in Bell System mlvertising these days, 8 now o

thipisiasm in I1'|r||1llllll' R pany bugsiness aflices, For the firs gime
shmee belore Warkd War 11 moet Bell seleplione representatives are alile
lsisk tlie costomer in e eve aml siv, *Yes, of course, vaur new teleplone
will b fnstulled thls week, Aml woulil Yk like an extension for your
Ll Foain ¥

Aot everywhere teday—feem New Englamd o the Pacifio=telophons
preople are warming ups for a eelirn o gl alil-Tusliioned selling. I mas
woll ailid up o the Diggest sales push in Hell System history, “Oporation
Sell” is getting unier way,

You may have noticed voue awn Bell geleplone company oxhiliiting
the daexling new colored teleplones ar, just as lkely, ssplaining why hong
ilistamice serviee bs one of today"s hest luoys,

Al very well, you gl sy, Bunwlhan sloes all feis mean to us st Westorn ¥
Suire, we mnake Uie tiings ey re selling, b se what ! Wiy shoulidl Western

Electrie employess have o persanal interest in what the teleplisne compa:
s e dlaing ¥

Thoy wsead s sy on thie sprirts pages, “As IiMugghe goes, so go the
Yankees.” Ii's an econciie Taot thit our fortunes are elosely linked 1o
thaer of the operating Bell teleplione companies acres tlie enmmtry.
As they sell, wo muke, The more they sell, thie basier we'll le. New sales
will lave meaning not only a1 Indisoapolis where we're turniog ot
the I|.|-1.|.n.L:|.|p" 1|'|1'||I|1ll|i'!- Lit at Wawiliorse, kearny, Allemtown., Paint
Breeze anid in every sther Western Electrie location where we make or
Tiamalle the many thousamls of things that bind together Mimeriea’s teles
plione network. By daing whatever we can ot Deost thie Systemewhile
sales effort we help ourselyes as well,

Ralvertising is one wiy in which we are lending support o the avver-all
program, Wo lope that the enrrent W pational pdvertising will help 1o
ereate pulilic deminsd for telepliome serviee=domanml Uhiat will grass thiwanngh



the telephone companies into our distributing houses and thence into our
plants in the form of orders for station apparatus, switching equipment,
wire and cable.

There is another sales technique that has proved to be a whopping
success among the operating telephone companies. It is called “word-of-
mouth” selling. Telephone company employees, even those not directly
concerned with sales or service, are talking it up. telling people they meet
about what they have to sell, showing them advertisements and promo-
tional material. You, of course, are welcome to join this already vast sales
force—one that is potentially almost 700,000 strong.

Likely you'll have many a good sales oppertunity when friends or
acquaintances begin to ask about the new telephone facilities they read
about in magazines and newspapers or see on television and in window

COLOR! COLOR! COLOR! Yes, color is bustin’
out all over the Bell System (l days. Here are four of
the new glamour items in 1 e of telephone equip-
ment now being made by Western for Bell telephone
users, Left to right:

BEIGE, IVORY, BROWN, GREEN. These are
just four of the eight colors now available in the new
“500" model telephone set. Adaptable to many color
schemes, these solid-color sets hove transparent plastie
finger wheels an the dials,
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displays. We hope that the pictures and the information in this booklet
will provide you with the answers. Included are most of the things WE.
is making for use in homes and small businesses. As to charges and avail-
ability, a call o the local Bell telephone business office will give you. or
your “prospect.” full information.

The Bell System’s return to selling marks the end of an era which
started when the telephone went to war. It was then that ecivilian business
took a back seat for the duration and party lines became an austere neces-
sity. At Weslern it was a time of priorities, regulations, shortages and sub-
stitutions. At war’s end we faced up to the monumental task of catching
up with the pent-up civilian demand. Yes. it was quite an era—one crowned
by the appearance in November. 1953. of the nation’s 50-millionth tele-
phone on the desk of the President of the United States.

YELLOW, GRAY, RED, AND BLUE. Here are

the other four colors in the telephone rainbow. Note

ephon
full color with matching dials and tran
wheels like those on the preceding pag

COLOR WILL HELP SELL EXTENSIONS.
C experted to late an inereased de el for
et telepl 3
tion that will ple;
telephone in a hedroom,

ever evesappeal is important.




Periods in history are divided by sharp lines only in books. Thus we
cannot say we have finally closed the cover on this colorful span of tele-
phone history. But in recent months the change has become noticeable.
What has happened?

In simple terms, supply has just about canght up with demand. Since

the war—in the course of a multi-billion-dollar Bell System expansion
program—unprecedented quantities of Western-made switching equip-
ment, wire and cable, carrier, microwave, and station apparatus have been
pressed into service by Bell companies to meet the heavy demand for tele-
phone service. The number of Bell System telephones in use jumped
from 17.5 million at year-end 1940 to the astounding total of more than
42 million in mid-1954. Delays in furnishing service to new subscribers

or in providing better grades of service (for example, a change from a

TWO-TONE SETS: Bluck and
These modish combinations give additi
ety to our new line. You'll notice on th £
the same . green, red. and ivory hues shown
previously—only these ire equipped with
black handsets and black dials.

IT HOME OR IN BUSINESS. The new
ons will lend
and distinetion to homes, stor




party line to an individual line) are becoming the exception rather than
the rule. This is a big change from the post-war period when. at one time.
there were approximately 5 million orders for new or improved telephone
service that could not be filled without a waiting period. Today. as a result
of the vast post-war expansion of facilities, any type of telephone service
is generally available in all but a comparatively few critical areas. The
operating companies have helped bring this about by shouldering a stagger-
sy are now turning to hard, aggressive

ing investment in new facilities, T
selling to help earn an adequate return on this investment.
Colored telephone sets highlight sales program

Serving to accentuate the return to selling has heen the appearance of
g array of colored telephones and other items now heing made

a dazz

I'T AMPLIFIES, This one is for the hard-of-hearing. Just tuen
that knurled knob ow the dial and a builtin amplificr wil
erease the telephone’s volume,

1T LIGHTS UP! That round cap next to the number “4" shields
nall bulb that 1 ip when the handset is lifted, Exeellent for
wedrooms and sickrooms, the light-up set i deed o boon to doe-
tors, nurses and business people who make many ealls at night,

by Western. Today at Indianapolis. assembly lines are blooming with glis-
tening new colored “5007-type sets along with the conventional black.

And what colors:

GREEN—xa true green that blends well with other green tones or that
contrasts effectively with warm tones. Goes expecially well with hlond or
natural woods.

IVORY —that’s suitable in a wide variety of settings. Especially attrac-
tive in rooms or offices finished in light colors or rooms of any color. light
or dark. that have ivory or white trim. In homes it can he equally pleasing
in living room. bedroom or Kitehen,

GRAY—neutral. practical and adaptable. Light enough to harmonize
with blond or pickled woods or to contrast with the darker colors often

SWITCHING OR SIGNALING. This one-
he, A guareter turn will dis.
a downward push will oper-
other purt of the home or

button set can do two
connect an ext

an be areanged <o that the

valid's bedroom,

hand plunger on this 50071y
sion fea A ents ol exte
turns to normal when you hang

WANT PRIVACY Z Then just pull up the lef-

et with an exeh
= on e line e




used in modern decoration. Suitable for both homes and offices.

RED—a rich color but not too bright. Blends harmoniously with other
warm tones and is especially effective when used to provide vivid accent
against a neutral background such as gray or tan. Also excellent against
many of the pastel hues, it is appropriate in modern office settings as well
as homes.

BROW N—designed to harmonize with all dark or natural woods. This
5. Because

deep, rich color is a dignified choice for either homes or offi
it naturally complements woods, this color is ideal for many living rooms,
dens and studies.

BEIGE—that’s made to order for pink-toned interiors, from peach to
deep rose. Well suited as a bedroom or guest room extension, its light tone

on the wall are
the kitchen or workshop ¢
1 here is a black “500™type set and

mo
useful

exl

d, for example le of n
desk to leave the top surlace free,

also blends with many other colors. both pastel and dark. Business uses
include. among others, women’s offices, shops and apparel stores.

YELLOW —soft and slightly golden. with many applications in the
home where it will fit into bright modern interiors; in new-style “*color™
kitchens: in rumpus or family rooms. This vellow is also appropriate in
such business locations as reception rooms, employment departments and

some executive offices.

BLUE—medium-dark and true but with enough gray to harmonize
pleasantly with other blues. And it’s versatile enough to fit into almost
any decorative plan in any room, whether in an office or a home. Striking
against while or red brick interior surfaces,

Just as attractive, each in its own right, is an array of black “500 sets

the tangling which some
Plastic-covered retractile
ivory, and gray. Gray will be

5 0
ords ¢

they stretch to about 4 feet.

S-T-R-E-T-C-H. These retractile or “spring” cords end
i s with straight cords,

on all colore
except brown and ivory, Only 10 inches when fully coiled,




with features that make the telephone even more convenient b vee, There
is, b0 mame just one, a new lelophone set whose dial will lght up when the
handset is lifted, Among others. de might calls
will lave i1,

Anoiher suredire suceess s the vew “executive” telephone set that
lewves the hinds free, 1t alse ennbles more than sne person nearhy (o take
part in the same telephone conversation. The secret is a sensitive micro.
phane built into the welephone sei aml a sl unobtrisive loudspeaker
ilvst stands alongside,

Mot 1o he overlooke is the magie groy bos, which Kearny is now making
in suibstantial numbers, known as the 1R Telephione Answering Set. In a
sepiber’s alwence it literally answers the telephone. The caller hears o
recorded message explaining ilie absenee of the person ealled ; then lie D

Aors who make man

an opportnity b leave o chort message of his own which the sulscribior
listens to o lis et

These and & lsst of other sprecial ilems in the Bell %‘qtrm line deserilsel
in this booklet—enough in fact, 1 G0 every family and bosiness commii-
nivations need—make up the widest and most appealing line of telephone
equipment ever offered.

Western Electric ads help promote new line

Sales=minded Hell companies have been quick to realize this fact, and
lowal exhibits and Ill.‘ll1ll|:||i'|hl'|.l- ul the new e penl are ]|r||||,| lI.I:'lth'lI e
in many arcas, Western Eleciric helping out by showing some of the new
line on o nation-wide basis in its advertising. The showease: ten of the
mation’s mast populic magazines. WE. s initial full-color advertisement

femwiimural an pagpe [8)

TELEPHONE ANSIERING SET
Ailarhed 1o @ tebephass ol B autematl
rally smowem calls when the s
b nud, glyes cillers @ peesrled
wiul emahles (hem in lesve o
pecarlel meaaps whiich -
bark by ilie subseriber when be feinin

A RATMOF Na. but i does hrosdeast. When eansecisd
A & 1w beph Vine ehbs 1% % 17 5 6 lomilspesler conaliles 5
g wubee fo b heard by @ grovgp of pesple ol ihe
amiiie L, salves the ilewm wl ibie Beislpras Fasrm-
Blve, lor bnsis ol wanits (e i6lk to @ miilser of prople
in n Barimel offies,

FOR SIU T NS, Momebamnd stndenis eon now avinally
“avtend” elacers by means ol dkds linile peooway speakeps
Eelegihnms linee Larger

wn, Smmaller comblmailon mde

Itz an wight

abeove be sl mjy ln ibee selinnl elassromm



THE BIG SALES PUSH

Everywhere toduy Dell telephone compae — public by meuns of TV conmer eials, hill- l
pies are pushing sales of telephone serve  hoards, posters nlruml window wiwd Dol
joes and Taeilities. Shown on these two by displays, letter stickers, bl inserts and i

[ wre s II1I'l.||:r|||‘||rl|'|-rrlllrml'rlllhhli'll —just s bmpaetani by means of employ.
o thie jols Bell companies  eos who are telling the people they meel

are hel |'| g Lo
alwint whiit’s new in telephone sorvies,

are also carey ing their soles messages to e
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o day
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COMVENIENCE
ol an

extension
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in Life, Look, Suturduy Evening Post, Collier's, Tive and Noemweofs s In adldithon -tn milvertising L-II general mugagines aml in women's ind
prailuesd the eight fullseslor and four two-dane telejilinmnes along with the b lsene pulilications, Westorn will also publicize telephone conveniences 1o
jvory wall set and seven otlier adided telephone convenienoes, the nation's businessmen through such publications as Business Week,
s amd home mngagines=MNelall's, Lodies’ Home Journal, Nution's Business, U, 8. News & Workd Keguet aml other In
Botter Homes and Gardans and American Home=the same lems are foas feasinnal mngazines, An iitial adverticement in the business series will

ionod b w dilferent framowork, For the distall side, o 500051 {all green set probably feature the new siitoi wl recording set alroady
dloser e, H||||n|q||r-||| biiasiiness @ilva wenils will Teatiiee otlier teles

In w ess il gro-

s riing

wohthy Dot aliml b s ahiown do a mmodeen setting to underseors the decorative

Im““.”“il‘-“' 11']1"#'”““'1 'Illi'l.lllll'. Illﬂtlll elreulation af IJ“' 1o |-|||i|'t-'nll-m- ||n||||m-' |'1|||I|||n|n|-||l |-|.|:rr'rI||||!| l|l1h‘l| 'ul' |l|1-ll1ll:"“m.
wseil for thiese twi Western Electric wls b upward of 36 milllon readors, Western's alvertising program is esigned 1o assist fortheoming tele
Otlier fulbeolor advertisements will follow, Tn all Hkelihood these will phisne company promations as well as seeure geeater resulis Trom thisse

b avneeprage idlvertisements and will proluldy apgear in fe same nation campuigns aleeady in progress, Add word-ofamonth promotion by HBell
sl Lar tho kick-oll ads, Sysbein o |||1|||1'|. wira sl i hilﬂ'll‘“rll thiee iews to Debends miml Ilrl,p.lllml:‘t

magneines s thase leing

PRESS THE RUTTERY, Andl, pracis, yos vam loiks 1abk winil e
Arii wlibiiesl Bifiisg (e Baiilsed al wliks “eueri i
wphame libll boo (b et ploks up the spraker’s vl
OO ST S ) wailiy fan lake (ELUA L) ihe s
wamvaraalnm The bseombng valee s il ihirmigh
wefd, |ali
i ilie pelepleane pustpnls yalumes shile tha oiher i
i ilie alisba midalk g feaimea “an” of “af,” The telephone fam
alsi b meaal dn 1w wanal lnbdnm=lor onsssple,; when privaey ls deslisil,

T

LERER, NE0 JPANRPR] Like ihie “sssewibve™ leleplings sa the ap
praslie page, dise o iebeghesae dovbors lrave the hansls Troe. A el b
o woarslisrdelihli homdiel (had remes wlili @ feallly detarbulide heasd
Boamal, &i wlghel ds wwpiilar “BET jyje Bande sl wiil dhe wes
shaaliled gosl, Deparkable, W son b qurwed Bor we on eliber sliobder
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anil there shauld be searcely o sonl who wan't sonn know aliul our new
line of products—colored telophones aml such,

The spatbight will Toews on the new glamonr items, of eonrse, ae peaple

beghin o tnlk oo @e mare anld s W s, IagnEine, Pelewision and

ot the now telephons instromonis,
Aeendy Bell System pubilic relations peaple are making certain that cone
wereial photographers amd athers o this Geld are aware of the aetisbe

|u|-u-i|:|i|i|i|=-| ol the iiew telepliones,

T |1|'|'|.||r|' ||r||-||l||'-rrl lseg

Long distance sales progeam in high geor

I|| ||'-|1-I|r|"r|r loiisdfiees aulliies ferasas lllr' |l|l|il||1. tha i"'l.l'|1 iII\H now Tealures
il eonvenienees will have their day, bt so will the sld mainstays such
e Do distines sorvies sl tele plione oxtensiens,

1
o Jurk, Jarks
liige vaime la Do i dnsd o while jarks e avallalils
faw hesithy Hugaks 1] il e imsls {leg 1=l f mmd
lais, Paplien o Bessliale sl posbansapls, s mall s hisnms,

Long distance sales aelivities are aleeady in high gear througlioni ilie
Bell System, In 1953 the rapid inerease in long distagice biisingss legin Lo
Fevel off, With new Tueilivies moking it possible to handle o greater volisim
oof lomg dlistance ealls than ever before, the operating companies saw the
el Tar selling and together with AT &T. s Long Lines departiment hegan
Lii I|||l'| Ihl- LLETH |I[ this seryice,

The long distanes program is
i sbnpins, 'H‘!-ﬂphunr wsers are |
an birikluys and on other speclal accisions: as o means of keeping the
wing Dor visits s mod ns @ maore

g prressiel i bwo Framits- resbilenie wnl
wig alsiniat Wi wses o Diong alistance calls

family close lngetlior: as o qllil'L way isf @
prerssnal substitute for the “wrelvedeafely™ anid “thank-

A predominant theme i many Bell System silvertisements s the sue
prisiigly low cost of long distance calls, For instanes, bl your kmow that

nsles,

Fill RINGONE, Thls o
wmanily lug wee ko ollires, o
dillewwnt subdide ar dnalde |
nbdinailom wbili sihep laaaiibue
jo shgmal @i imeoming rall s 1o well
b o e B Do e,

SINANGNE
] LT ]
MI=TR L
wmad her, bwilsns ssay allis b

wiel Wi @penale linieer ahgmsls



any point in the L. 5, can be called for 22 or less in the evening or on Sun-
day? Heason: the lines are not so much in demand by businesses during
thiese vimmes: thie lower rates encourage resid
long distanes lines when they're not so busy, Mast of our distant relatives
and friends live in towns amd cities that can be reachied for 81 or less for
the bagie 3aminuie call ot minimom rates, A recent survey shows that maost
pesple overestimate the cost of long distance: o majerity of those queried
gueseed too high on minimum raes, A comon misconception also e
vealel by this survey i= that long distance calls must be kept brief, Ap-
v agreat many people dill remember the wartime telephone slogan.
t your calls 1o three minutes, please.” Now that sdequate facili
are availalde all sver the U, 5., there s no longer any need o limit the

numiber aor lengtl of culls.

e stlweribers to use e

MANY USES, Key rgulpimest ren b englinecoed
o hanills & few iwlephane lnas or handrede, Waly
shis key equigunes 1o leli) up e ten Boes o
pirked up and held. Equipmest sl ihis 1y §s misi
wihilely In small hambnesars lor intereepiing or am
swerimg knenming salls,

PRIFVITE SWITCHROARDS, This PEX (P
vaie Mramch Exchomge) switchbosrd, ai sight, san
Barulle s 1o 120 sxtensisme in o badness sffice. PRY

ol baard ba largs Il.ll

Some of the principal advantages of long distance teleplioning which
thie Bell Companies are featuring are:
I s asy b e,
It's fusa.
It costs surprisingly little,
It's warm ansd personal.
& al gndee.

You can moke decis

You can plan, change plans, pcknowledge plans while en route,
These advantages are gained, of course, by both home and business
telegshane users, To remind business people of this fact, the telephone
companies have hundeeds of specially trained longdistance sales ropre-
s ko analyee & subserileer’s business and

sentutives in the feld. Their jo
sl liin loww imereased ont=oltowns calls can step-up both efficiency and

madel (helawi fs
ter alfive mer, The

CORDLESS SHITCHBOARDS. This sleck

wilehloanl

rialbess

&



saies will benefit by using the

malies, It las Deen fommd that mest lusi

teleplions in one or mare of these way
ients for salesmen traveling ont-ofamwn,
weremse coverage and maintain |-|'r-rn-||l| comlact lelween

1. T make app

2. T

actual visis,
il orders.

3. To -;lu'ﬂl Follivwsuipos ol cunsbonmer-iiitiats
t. To et l|llil'L action on oulalstock ilems,

I

ww aliflening, teleplone company sales
+ vallors, Husinessmen are glad 1o learn better
calling as o sales o, and many companies
hver already seen thieir sales inerenss in direet ratio to
distanee usage,

representalives are wil
Wilye [ CIAET Jill'l“ il

wrenses in long

E XL

" This spevlaliasl gl pment b e e s
i

Selling effort stresses extension telophones

ool News! Extension telephones are available ngain,” So goes o

sticker wsesl on Pacilie Company letterhicads, The Bell companies are

mesy ing im om (e extension market cagerly, for it appears to be one of great
i far every 100
in s it thian Tarnly

potential, On s System basis, there were twelve ext

reshdemee makon s
extensions lor every 100 pesidenes
extensions lor every 100 residence
b abwriat 2 il lic

ans in 1951, In same arca

ne. I there were Iwenly

plhones aid associsied cquipment mude by Wostern Electrie,
el l-l'“i-llp: prvint For extension prospects is the great convenlence of
mre ielephone coverage in the home, Extra telephones save many stogs

SPICESAVER, This sat san ha
Lkl mis ihe wall s ihal na paris e
vimade [ b iboslgned Tae wee i eley iars

W EATHER-PROMIF, & dig ol grwy mrisl bess ahdells
ther ielrplimne lnbde (ram rabs sr snaw, Widaly wenl Lo
palie amad Bow v illlasnrs, pusl by sl rempankes sml stbes
» wnldesy pivas
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whierr Uhe =l
b gt Jwusler |y
wmal in ihee render
A lely b o
1 dlla

wilie sidein [ad sl

Arw Bl b=l ilisd o
v A rlahi b ihe
Bl el jpd]l wlh & prstestive i

cach day, They cut down, as well, on interraptions of important howsehold
taske. Al breakneck dashes wp anid down stairs are eliminated. Mores

over, there's comfort and value in o nearby extension in time of sickness

or emergeney. AL a cost of bt o few cents a day, o residence extension
jo indeed one of the e telephione bive

Aiddling st bo extension siles activities are many of thie tems featired
in WE. ads. For example, the colored sete will harmonize with any decor
in o den or bedrosn g or the brighter hues will lend o gy aeeent o g
rumpsis room o genersl family room. Sets in ivory or Block that can le
momnted aon e wall are ideally designed Tor oiitasfabheswny installation
i workshops amd kitchens, Dials that light up the r
ewitehes thot enalile light sleepers the ringer ol naptine:
that inerease the vo o for thaese with impaired hearing: deviees o

bien vo B

[or vise by seeret ol sets
for switching and holding calls, amd o wide range of ringees. light=, anil
atlier mcomning call citars for special purpascs, Among tie specialied

commmiiiicalions locilities svailuble are private Hoe teleplione systems for
conmecting widesproad oflices and plants of large companios; mobile 1ol

i@ |l b 1w il
i leplimsur |,

B EETEST  Griber smiils w bl ajijireslate il ¢
winlastiviiies o plea s i Har ilse ring ol

LOHTHEST, The beim babes ks
alde 5s 8 amelerd folopliens Eow §
I plevrie mash insbeiris] sdes kidideia
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phane serviees for vee in cors, trocks amd trains: teletypewriter serviees
on a private line hasis or as a part of the nativnwide telely pewriter {or
TWX) network, and teleplone channels for remote telemetering and
cantral, used by companies that need 1o keep an eve on far away, ui
attended installatiomns.

Home dwellers have not been overlooked when it comes to -pﬂ"ill ile
views, A special liege size Lell will summon the man of the house from the
farthiest earner of the back garden: ar for geotler natures there®s g ehine
il announces an 'innmlin,; call with a IIth ar low musical mote, Amni
hoamelsounad staudents can pow take part in classroom exereises by means of
i sehioolto-home intereom svstem and telephione lines, Two-way speakers
abaut & inches square are connected in the classrsom and at the stident’s
bedside so that lie may baoth hear and cespond duriog regular class sessions.

BUZZERS. Sigmals ke those ai lel can be
wird by a secrebiry B0 mallly bef bos ol an

14 and § bafle.

LMZITTS, Above are o varbety ol lights used
s lelephone signals. Thewe are normally weed
as ahgmals Tor incassing calls oF 1o shaw when
o line §s in vee. Lemiws come in lour calars;
e, greem, ainler, aml whine

I plain that the Bell telephone companies with the aid of A T.&T..
Western Electrie and Bell Laloratorics are trving (o miss no tricks in their
clforts to meet every need of the telephone subseriber,

Western Electrie will continue to make it eontribution wo the Bell Sys.
temn enles program through ite manufactoring. sapply, distribution and
installation activities, Today by being sales-minded and “talking things
up,” we can be doing sur regular job and at the same time helping to keep
wur production lines going strong,

il selling!

PRINTS BY IFIRE, Msde by Teletype Carpargiben, s WE, subslliory, ihis
Ieletypewriter bs widely moed by many basneises, Ib naes barad gl long distanse

tebepleams lines—snly it sonds amld recelves printed warids rather than spoken ones,

MOBRTEE, Heee's o aelephone fap e bn sntomabiles, an
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